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BURBANK, CA—The Walt Disney Company’s highly an  cipated Investor Day 
provided an extensive overview of Disney’s comprehensive direct-to-consumer 
strategy, and included presenta  ons on Hulu, Hotstar, ESPN+ and the upcoming 
Disney+ service, which will launch in the U.S. market on November 12, 2019, at 
$6.99 a month. The service will off er fans of all ages a new way to experience 
the unparalleled content from the company’s iconic entertainment brands, 
including Disney, Pixar, Marvel, Star Wars and Na  onal Geographic, and will be 
available on connected TV and mobile devices. 

The Disney+ service will be available on a wide range of mobile and connected 
devices, including gaming consoles, streaming media players and smart TVs, 
and will adjust to the best possible high-defi ni  on viewing experience based 
on a subscriber’s available bandwidth, with support for up to 4K HDR video 
playback. An unprecedented amount of content will also be available to fans 
for offl  ine viewing.

Following its U.S debut, Disney+ will rapidly expand globally, with plans to be in 
nearly all major regions of the world within the next two years. bt
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Uber Technologies  joins list of Silicon Valley fi rms with an IPO fi ling
“UBER” joins Airbnb, Ly  , Pinterest, Postmates, Slack, and Zoom launching 2019 Ini  al Public Off erings

SAN FRANCISCO — In a regulatory fi ling this week, Uber said 
it will list its shares on the New York Stock Exchange under the 
symbol “UBER.”

Uber Technologies has decided it will seek to sell close to $10 
billion worth of stock in its ini  al public off ering, and made public 
the registra  on of their off ering. According to CNBC, an IPO of 
this size would make Uber one of the biggest technology IPOs 
of all  me, and the largest since that of Chinese e-commerce 
giant Alibaba Group Holding in 2014.

Uber seeks a valua  on between $90 billion and $100 billion, 
infl uenced by recent poor performances of smaller rival Ly  ’s 
shares following their IPO late last month. CNBC also stated  
investment bankers previously told Uber it could be worth as 
much as $120 billion. bt 
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